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Net learning adds up for duo

nd creativity to
ake a splash in
line courses

YOUNG company
has figured out
how to make
maths a joy for
juniors. Teachers
and parents have
also given the thumbs-up to
Whizz Education’s National
Curriculum-based system for
five- to 11-year-olds.

Whizz uses the Internet to
deliver interactive courses based
on fun animations to help children
improve their numeracy skills.

Subscriptions cost £27.50 a month
for home tuition and there are similar
courses for primary schools — 2,000
state schools have signed up so far.

However, the numbers that give
founders Richard Marett and Ron van
der Meer the most pleasure are to do
with Whizz's turnover: £592,000 last
year, with about £925,000 projected for
this year and at least 40 per cent growth
predicted for the year after that.

For Marett, 33, it all adds up to the
first real signs of his long-term aim: to
build a global brand providing online
education in a range of subjects for

Animations set

more fun, writes

children and adults. This is the third
business the 33-year-old entrepreneur,
a former Cable & Wireless executive,
has run. He met van der Meer, 60 — a
respected creator of pop-up education
books — by chance four years ago
when both were working in the Far
East.

Marett saw a combination of his
business skills and van der Meer’s cre-
ativity could make a considerable mark
in the world of online learning.

“The technology means we can
deliver to a large audience,” says
Marett. “Maths is an excellent subject
to start with because it requires little
adjustment or investment to meet the
needs of other markets. Unlike history,
say, maths is broadly the same what-
ever country you are in,

“Parents and schools can keep sub-
scribing to our service as the children
grow. One in eight pupils nationwide

to make maths

Maisha Frost

now receive extra maths coaching.” To
fund the product development for the
business — launched in early 2004 —
Marett, van der Meer and eight other
investors put in a combined £785,000.

“We have both taken considerable
risks: Ron mortgaged his home and I
used my savings,” says Marett.

E ARE still on mini-

mal salaries but that

is to be expected

when you are in for

the long haul. But

securing that backing
was a turning point; we had a real busi-
ness, not just smart ideas.”

The company now employs 25 peo-
ple in London and Windsor. Further
small teams of programmers in India
and Romania support them. The first
output of 320 animations took 40 pro-
grammers nine months working round

the clock to produce. Whizz now has
1,200 animations covering all learning
objectives for five- to 11-year-olds.

The pressure to fund content devel-
opment and to establish company
credibility in a sector where reputation
is crucial led to Whizz producing the
schools CDs first.

“The Government’'s money for
e-learning curriculum-based software
meant they could afford it, so we
moved to take advantage of that
opening,” says Marett.

Another breakthrough came when
an established company distributing
educational products to schools
agreed to an exclusive deal to sell
Whizz's product.

Whizz launched its home version in
February. This version represents
10 per cent of its sales but is expected
to grow.

Whizz was also able to gain £150,000
from the government-backed small
firms loan guarantee scheme last year.

“Our next job is to push through our
US strategy, followed by other English-
speaking countries,” says Marett. “The
major challenge will then be producing
foreign-language versions.”
® Whizz Educalion: 0800 066 9980,
www.whizzeducation.com




